
Key Partners

SOCIAL VALUE THAILAND

Driving Hight Social Value Organization Toward SDGs

089-680-1233, 090-669-3961

socialvaluethailand@nisecorporation.com

www.socialvaluethailand.org

Social Value Thailand

Í§¤�¡ÃËÃ×ÍË¹‹ÇÂ§Ò¹ã¹»ÃÐà·Èä·Â·Õèà»š¹ÊÁÒªÔ¡¢Í§ Social Value

Thailand ÁÕÊÁÒªÔ¡¡Ç‹Ò 70 Í§¤�¡Ã ·Ñé§¡ÅØ‹ÁÃÑ°ºÒÅ ¡ÅØ‹ÁÃÑ°ÇÔÊÒË¡Ô¨

¡ÅØ‹ÁÍ§¤�¡ÃÁËÒª¹ ¡ÅØ‹ÁÁËÒÇÔ·ÂÒÅÑÂ ¡ÅØ‹ÁàÍ¡ª¹ ÍÒ·Ôàª‹¹ ºÃÔÉÑ·

ä·ÂàÃ·µÔé§áÍ¹ �́ÍÔ¹¿ÍÃ�àÁªÑè¹à«ÍÃ�ÇÔÊ ¨Ó¡Ñ´ (·ÃÔÊ), ÊÓ¹Ñ¡§Ò¹¤³Ð

¡ÃÃÁ¡ÒÃ¾Ñ²¹Ò¡ÒÃàÈÃÉ°¡Ô¨áÅÐÊÑ§¤ÁáË‹§ªÒµÔ,

ÁËÒÇÔ·ÂÒÅÑÂÈÃÕ¹¤ÃÔ¹·Ã�ÇÔâÃ² à»š¹µŒ¹ áÅÐÁÕÊÁÒªÔ¡¡Ç‹Ò 400 ¤¹

Membership
Social Value Thailand

ÊÔ·¸Ô»ÃÐâÂª¹�µ‹Ò§æ ¢Í§ÊÁÒªÔ¡ Social Value Thailand ÃÒÂ»‚

- Ê‹Ç¹Å´/¾ÔàÈÉà¾×èÍà¢ŒÒÃÑº¡ÒÃÍºÃÁ Training ËÅÑ¡æ ¢Í§

Social Value Thailand àª‹¹ Retreat session,

Intro session à»š¹µŒ¹

- Ê‹Ç¹Å´¾ÔàÈÉã¹¡ÒÃà¢ŒÒÃ‹ÇÁ¡Ô¨¡ÃÃÁµ‹Ò§æ àª‹¹ Webinare,

Forum à»š¹µŒ¹

- ÃÒÂÅÐàÍÕÂ´¢‹ÒÇÊÒÃ¢ŒÍÁÙÅµ‹Ò§æ ¡ÒÃà¢ŒÒ¶Ö§¢ŒÍÁÙÅáÅÐ¡Ã³ÕÈÖ¡ÉÒ

µÑÇÍÂ‹Ò§

àÊÕÂ§µÍºÃÑº¨Ò¡à¤Ã×Í¢‹ÒÂ Social Value Thailand

“ ¤ÇÒÁ¹‹ÒÊ¹ã¨¢Í§á¹Ç¤Ô´áÅÐËÅÑ¡¡ÒÃ ¤×Í à¤Ã×èÍ§Á×Í SROI ¨Ð

ÇÔà¤ÃÒÐË�¶Ö§¼ÙŒÁÕÊ‹Ç¹ä Œ́Ê‹Ç¹àÊÕÂáÅŒÇ¹ÓÁÒ¤Ó¹Ç¹ à¾×èÍÊÃŒÒ§¤ÇÒÁ¹‹Òàª×èÍ¶×Í

ÁÒ¡¢Öé¹ áÅÐÍÂÒ¡àªÔ­ªÇ¹ÀÒ¤ÃÑ°ãËŒà¢ŒÒÃ‹ÇÁ¡ÒÃ»ÃÐàÁÔ¹¼ÅÅÑ¾·�·Ò§

ÊÑ§¤Áà¾×èÍ¹Óä»àÊÃÔÁÈÑ¡ÂÀÒ¾Ç‹Òâ¤Ã§¡ÒÃ·Õè¨Ñ´·ÓÊÃŒÒ§¼Å¡ÃÐ·ºµ‹ÍÊÑ§¤Á

ÍÂ‹Ò§äÃºŒÒ§ ”

¤Ø³³Ñ°ÊØª¹ ÍÔ¹·ÃÒÇØ¸

¹Ñ¡ÇÔà¤ÃÒÐË�¹âÂºÒÂáÅÐá¼¹ ÃÐ´ÑºªÓ¹Ò­¡ÒÃ

ÊÓ¹Ñ¡§Ò¹¤³Ð¡ÃÃÁ¡ÒÃ¾Ñ²¹Ò¡ÒÃàÈÃÉ°¡Ô¨áÅÐÊÑ§¤ÁáË‹§ªÒµÔ (Ê¤ª.)

“ »ÃÐà·Èä·Â¤ÇÃãËŒ¤ÇÒÁÊÓ¤Ñ­¡Ñº¡ÒÃ Ê‹§àÊÃÔÁ¡ÒÃÊÐ·ŒÍ¹¤Ø³¤‹Ò·Ò§

ÊÑ§¤Á äÁ‹Ç‹Ò¨Ðà»š¹ ¸¹Ò¤ÒÃÍÍÁÊÔ¹·Õèà»š¹Ê¶ÒºÑ¹¡ÒÃà§Ô¹à©¾ÒÐ¡Ô¨ËÃ×ÍáÁŒáµ‹

¸¹Ò¤ÒÃ¾Ò³ÔªÂ� àÃ×èÍ§¹ÕéÊÒÁÒÃ¶ÊÃŒÒ§ÅÙ¡¤ŒÒà¾ÔèÁä Œ́¢ÂÒÂ Market share

à¾ÃÒÐà»š¹¡ÒÃ¾Ñ²¹Ò¤Ø³ÀÒ¾à¾×èÍªØÁª¹ ÊÑ§¤Á ·Õè¸¹Ò¤ÒÃ¾Ò³ÔªÂ�Ê¹ã¨

·Óã¹»˜¨¨ØºÑ¹ àª‹¹ CSR àÃ×èÍ§¹ÕéÊÒÁÒÃ¶µÍºâ¨·Â�ã¹ Œ́Ò¹¡ÒÃ¨Ñ´ÊÃÃ§º

»ÃÐÁÒ³·ÕèäÁ‹ãªŒâ¦É³Ò·Ò§·ÕÇÕ áµ‹à»š¹¡ÒÃÅ§¾×é¹·Õè¨ÃÔ§ ä Œ́ÃÑº»ÃÐâÂª¹�¨ÃÔ§ ”

¤Ø³¡ÔµµÔ¾§È� ºØ­ÂÔè§

¼ÙŒª‹ÇÂ¼ÙŒÍÓ¹ÇÂ¡ÒÃ¸¹Ò¤ÒÃÍÍÁÊÔ¹ ÊÒÂ§Ò¹ÅÙ¡¤ŒÒÃÒÂÂ‹ÍÂáÅÐÍ§¤�¡ÃªØÁª¹

¡ÅØ‹ÁÅÙ¡¤ŒÒ°Ò¹ÃÒ¡áÅÐÊ¹ÑºÊ¹Ø¹¹âÂºÒÂÃÑ° ¸¹Ò¤ÒÃÍÍÁÊÔ¹

“ SROI ÁÕ¤ÇÒÁÊÓ¤Ñ­à¹×èÍ§¨Ò¡ª‹ÇÂãËŒ¤¹·Õè·Ó¡Ô¨¡ÃÃÁ·Ò§ÊÑ§¤Á ÁÕá¹Ç·Ò§

ã¹¡ÒÃÇÑ´áÅÐ»ÃÐàÁÔ¹¼Å¡ÒÃ·Ó§Ò¹¢Í§µ¹àÍ§ Ç‹Ò¼ÅÊØ´·ŒÒÂâ¤Ã§¡ÒÃ

ãËŒ»ÃÐâÂª¹�·Ñé§ Œ́Ò¹ºÇ¡ËÃ×Í Œ́Ò¹ÅºÍÂ‹Ò§äÃºŒÒ§ ¨Ðä Œ́¹Ó¼Å·Õèä Œ́ä»»ÃÑº»ÃØ§

¡ÃÐºÇ¹¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃ â¤Ã§¡ÒÃä Œ́ Ṍ¢Öé¹áÅÐ¤ÇÒÁµŒÍ§¡ÒÃ¢Í§ÊÑ§¤Á

ä Œ́µÃ§¨Ø´ÁÒ¡¢Öé¹ ”

¤Ø³ÇÔÅÒÇÑÅÂ� âª¤¤ÃÃªÔµªÑÂ

¼ÙŒ¨Ñ´¡ÒÃºÃÔËÒÃ§Ò¹»ÃÐªÒÊÑÁ¾Ñ¹¸�áÅÐÊ×èÍÁÇÅª¹

½†ÒÂÊ×èÍÊÒÃÍ§¤�¡Ã ¸¹Ò¤ÒÃä·Â¾Ò³ÔªÂ�



â´Â»ÃÐà·Èä·Âä Œ́¡‹ÍµÑé§ Social Value Thailand «Öè§¹Ñºà»š¹Ë¹Öè§ã¹¡Ç‹Ò 20 à¤Ã×Í¢‹ÒÂ

ÃÐ´ÑºÀÙÁÔÀÒ¤ ã¹»‚ 2560 â´ÂÁÕ NISE à»š¹Í§¤�¡ÃËÅÑ¡ã¹¡ÒÃ¨Ñ´µÑé§ã¹»ÃÐà·Èä·Â

µÅÍ´¨¹»ÃÐÊÒ¹¤ÇÒÁÃ‹ÇÁÁ×ÍÀÒ¤ÃÑ°-àÍ¡ª¹-ÊÑ§¤Á ¡Ç‹Ò 20 Í§¤�¡Ã

ÍÒ¸Ô ÊÀÒ¾Ñ²¹� Ê¤Ã. ¡ÃÐ·ÃÇ§¾Ò³ÔªÂ� ÊÀÒ¸ØÃ¡Ô¨µÅÒ´·Ø¹ ¡Åµ.

ËÍ¡ÒÃ¤ŒÒä·Â »ÃÐªÒÃÑ° Ê¶ÒºÑ¹¤ÅÑ§ÊÁÍ§¢Í§ªÒµÔ ·ÃÔÊ¤ÍÃ�» ÁËÒÇÔ·ÂÒÅÑÂªÑé¹¹Ó

ÃÑ°ÇÔÊÒË¡Ô¨áÅÐºÃÔÉÑ·ªÑé¹¹Ó¢Í§ä·Â Ã‹ÇÁË¹Ø¹ËÅÑ¡¡ÒÃáÅÐ¼ÊÒ¹¾ÅÑ§ã¹§Ò¹

Social Value Thailand Forum 2017 “SROI à¢çÁ·ÔÈµÔ´µÒÁ¼ÅÊÙ‹à»‡ÒËÁÒÂâÅ¡ SDGs”
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2. Assurance
Social Value Thailand ãËŒºÃÔ¡ÒÃ¡ÒÃÃÑºÃÍ§·Õèà»š¹à¤Ã×èÍ§Á×Í¡ÒÃÑ¹µÕ ´Ñ§¹Õé

1. ¡ÒÃÃÑºÃÍ§ÃÒÂ§Ò¹¡ÒÃ»ÃÐàÁÔ¹¼ÅµÍºá·¹·Ò§ÊÑ§¤Á (Assuring Reports)

à»š¹¡ÃÐºÇ¹¡ÒÃà¾×èÍÊÃŒÒ§¤ÇÒÁ¹‹Òàª×èÍ¶×Íã¹¡ÒÃÃÑºÃÍ§ÃÒÂ§Ò¹

¡ÒÃ»ÃÐàÁÔ¹¼ÅµÍºá·¹·Ò§ÊÑ§¤Á (Social Return on Investment : SROI)

áÅÐ¡ÒÃÃÑºÃÍ§¡ÃÍº¡ÒÃà¢ÕÂ¹ÃÒÂ§Ò¹à¾×èÍÊÃŒÒ§ÁÒµÃ°Ò¹ãËŒà»š¹·ÕèÂÍÁÃÑº

ã¹ÃÐ´ÑºâÅ¡ «Öè§ÁÕ 2 ÃÙ»áºº ¤×Í ¡ÒÃÃÑºÃÍ§ÃÒÂ§Ò¹ËÅÑ¡ÊÙµÃÀÒÉÒä·Â â´Â

Social Value Thailand áÅÐ ¡ÒÃÃÑºÃÍ§ÃÒÂ§Ò¹ËÅÑ¡ÊÙµÃÀÒÉÒÍÑ§¡ÄÉ â´Â

Social Value International

2. ¡ÒÃÃÑºÃÍ§¼ÙŒàªÕèÂÇªÒ­ SROI ã¹»ÃÐà·Èä·Â (Accreditating Individuals)

¡ÒÃÃÑºÃÍ§¼ÙŒàªÕèÂÇªÒ­ SROI Accreditation Practitioner

µŒÍ§¼‹Ò¹à¡³±� ´Ñ§¹Õé

1. ¼‹Ò¹¡ÒÃÍºÃÁ Accediting Practitioner / Workshop

2. ¼‹Ò¹¡ÒÃÃÑºÃÍ§ Assurance Report

3. à»š¹ÊÁÒªÔ¡ Social Value International / Thailand

3. Report Service
Social Value Thailand ãËŒºÃÔ¡ÒÃã¹ Œ́Ò¹¡ÒÃãËŒ¤Ó»ÃÖ¡ÉÒËÃ×Í¨Ñ´·Ó

ÃÒÂ§Ò¹¼ÅµÍºá·¹·Ò§ÊÑ§¤Á Social Return On Investment (SROI) â´Â¡ÒÃ

ÇÒ§ Frame work ¢Í§¡ÒÃ·ÓÃÒÂ§Ò¹à¾×èÍÍÓ¹ÇÂ¤ÇÒÁÊÐ´Ç¡ã¹¡ÒÃà¢ÕÂ¹ÃÒÂ§Ò¹

ÃÇÁ·Ñé§ÊÃŒÒ§¤ÇÒÁ¾ÃŒÍÁ¢Í§Í§¤�¡Ã / Ë¹‹ÇÂ§Ò¹ ãËŒÊÒÁÒÃ¶à¢ÕÂ¹ÃÒÂ§Ò¹ä Œ́

Œ́ÇÂµ¹àÍ§áÅÐ¹Óä»»ÃÐÂØ¡µ�ãªŒã¹Í§¤�¡Ã¢Í§µ¹

ÀÒ¤ÃÑ° ÀÒ¤ÊÑ§¤Á

¡Í§·Ø¹

ÀÒ¤àÍ¡ª¹

¹Ñ¡Å§·Ø¹

Who are we ?

ÁÒµÃ°Ò¹ SROI ËÃ×Í¡ÒÃ»ÃÐàÁÔ¹¼ÅµÍºá·¹·Ò§ÊÑ§¤Á¨Ò¡¡ÒÃÅ§·Ø¹

(Social Return on Investment) ¢Ñºà¤Å×èÍ¹â´ÂÍ§¤�¡Ã Social Value

International ¡‹ÍµÑé§ã¹»‚ 2550 ¨Ò¡¡ÒÃÃÇÁ¡ÅØ‹Áà¤Ã×Í¢‹ÒÂÍ§¤�¡ÃªÑé¹¹Ó¡Ç‹Ò

700 Í§¤�¡Ã·ÑèÇâÅ¡ ÁÕÇÑµ¶Ø»ÃÐÊ§¤�à¾×èÍÃ‹ÇÁ¡ÓË¹´ÁÒµÃ°Ò¹áÅÐ¾Ñ²¹ÒºØ¤ÅÒ¡Ã

¼ÙŒàªÕèÂÇªÒ­ã¹¡ÒÃ»ÃÐàÁÔ¹¤Ø³¤‹Ò·Ò§ÊÑ§¤Á (Social Value Practitioner)

Why SROI ?

1. ¡ÃÍº¡ÃÐºÇ¹¡ÒÃã¹¡ÒÃ¡ÓË¹´¡ÅÂØ·¸�Í§¤�¡Ã Œ́ÇÂ¡ÒÃ¼ÊÒ¹¤Ø³¤‹ÒÊÑ§¤Á

áÅÐÁØÁÁÍ§¢Í§¼ÙŒÁÕÊ‹Ç¹ä Œ́Ê‹Ç¹àÊÕÂ (Creating Shared Value Strategy)

2. à¤Ã×èÍ§Á×ÍºÃÔËÒÃ¨Ñ´¡ÒÃªØ´â¤Ã§¡ÒÃÍÂ‹Ò§ÁÕ»ÃÐÊÔ·¸ÔÀÒ¾à¾×èÍÊÐ·ŒÍ¹¤ÇÒÁ¤ØŒÁ¤‹Ò

·Ò§àÈÃÉ°¡Ô¨áÅÐÊÑ§¤Á (Portfolio Management)

3. àÊÃÔÁÊÃŒÒ§¡Åä¡¡ÒÃÊ×èÍÊÒÃÊÃŒÒ§¤ÇÒÁÁÕÊ‹Ç¹Ã‹ÇÁ ¤ÇÒÁâ»Ã‹§ãÊáÅÐà»š¹·ÕèÂÍÁÃÑº

µ‹ÍÊÑ§¤Á (Credibility & Transparency)

4. à¤Ã×èÍ§Á×Í»ÃÐàÁÔ¹µÔ´µÒÁ »ÃÑº»ÃØ§â¤Ã§¡ÒÃã¹ÃÐËÇ‹Ò§·Ò§ÍÂ‹Ò§µ‹Íà¹×èÍ§

à¾×èÍºÃÃÅØµÒÁà»‡ÒËÁÒÂ (Social Impact Management)

What we do ?

1. SROI Accreditation Partition Training / Workshop
Workshop à¢ŒÁ¢Œ¹ 2 ÇÑ¹áÅÐËÅÑ¡ÊÙµÃ»Ù¾×é¹°Ò¹ 1 ÇÑ¹ ã¹¡ÒÃàÃÕÂ¹ÃÙŒ

¡ÃÍº·ÄÉ®¢ÂÒÂ¤Ø³¤‹ÒÃ‹ÇÁ·Ò§ÊÑ§¤Á à¾×èÍ¹Óä»ÊÙ‹¡ÒÃà»ÅÕèÂ¹á»Å§¢Í§Í§¤�¡Ã

ä Œ́¨ÃÔ§ â´Â¡ÒÃãËŒà·¤¹Ô¤áÅÐà¤Ã×èÍ§Á×Íã¹¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃÍ§¤�¡ÃÊÙ‹¡ÒÃ¾Ñ²¹Ò

ÍÂ‹Ò§ÂÑè§Â×¹ (Sustainability Managerial Tools)

â´ÂÁÕÃÙ»áººËÅÑ¡ÊÙµÃ¡ÒÃÍºÃÁ´Ñ§¹Õé

1. SROI Accreditation Training

ËÅÑ¡ÊÙµÃÀÒÉÒÍÑ§¡ÄÉ (µŒ¹©ºÑº¨Ò¡ Social Value International)

- à¤Åç´ÅÑºáÅÐÇÔ¸Õ¡ÒÃ¢ÍãºÃÑºÃÍ§à»š¹¹Ñ¡ÇÔà¤ÃÒÐË� (Accreditation

Practitioner Process & Tips)

ËÅÑ¡ÊÙµÃÀÒÉÒä·Â

- Å§Á×Í»¯ÔºÑµÔ ¾Ô¨ÒÃ³Òà¤ÊµÑÇÍÂ‹Ò§áÅÐÇÔà¤ÃÒÐË�â¤Ã§¡ÒÃ¢Í§µ¹àÍ§

(Workshop, Review case study & own case)

2. SROI Embedding Communication ËÅÑ¡ÊÙµÃÀÒÉÒä·Â 1 ÇÑ¹

- ºÙÃ³Ò¡ÒÃá¼¹¡ÅÂØ·¸�áÅÐ¡ÒÃÊ×èÍÊÒÃ

3. SROI Practitioner Workshop In-house Program

- ÍºÃÁ ³ Ê¶ÒºÑ¹ËÃ×ÍË¹‹ÇÂ§Ò¹¢Í§·‹Ò¹ (Workshop In-house)

- Å§Á×Í»¯ÔºÑµÔ ¾Ô¨ÒÃ³Òà¤ÊµÑÇÍÂ‹Ò§áÅÐÇÔà¤ÃÒÐË�â¤Ã§¡ÒÃ¢Í§µ¹àÍ§

(Workshop, Review case study & own case)

For Whom ?


